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CLEVER STYLE S.r.l (hereinafter referred to as "CLEVER STYLE" or "Company") is a sevakrprisebased
in the Marche regioin Italy. The Company iengaged in the production and marketing of clothimitwear,and
knitted accessorieSuch products aharacterized bg high addedvalue for the final customer, as well as by
the capacityo generate valuewithin the supply chain.

The expertise of the company, which operatesB2B environmentspandrom sub-contractednanufacturing to
prototyping, commercial consultancupport for pattern bogkesearch and developméat product innovation

identification of groundbreakingraw materials, pattermaking, quality control, logistics, sample warehouse
managementnd poduction.

The acceleratiorof inclusive andsustainable development at a local levéd oneof CLEVER STYLE's primary
objectives Its ambition is teenhane the weltbeing of the community in which it operates.

The Company is committed to adopting a holistic approactedétthewelfareof all thestakeholdergvolved at
all levels CLEVER STYLEpays specificattention to the ethical aspects related tsifiess managememespects

the dignity of employees and collaboratorsadoptsconsciouscommercialpracticesensurs fair wages, gender
equality and professional growth.
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CLEVER STYLE'spledgeextends to all tangible and intangible resourdesscorporate culturés groundecot
only in the creation ohigh-quality items but alsoin the respect for the environment, the territory and the
resourcesexploitedto realizea givenproduct

The Company's mission, which is reflected in its commercial and produstiiategiesis tocontribute to the rise

of the Marche region as aecognizedexcellencehub for knitwear . Such a condition was inner to thieeaduring

the 1960s/7Qdbutsubsequetty lost due to theffshoringphenomenon.

Against this backgroundCLEVER STYLE is committed to the creation ligh-quality knitted products thare
ambassadors othe territory , while embeddinghe know-how of employeespartners, and suppliers At the
same time, these tangible creatians meant tde consistent with thec u s t o dieamsaid needsthanks to
continuous research.

To ensure a very short supply chain and the creationkiha0"Made in Italy product, th€ompany works mainly
with suppliers and partnersoperating in the Marche region This makes it possible, on the one hand, to create
a network withlike-mindedentities enabling them to survive on the market and, on the other, to preserve local
know-how, which has been handed down for generations.



Preliminary note

The Code of Ethics and Conduct (hereinafter the "Code") has been conceived by CLEVERSTYLE
clearly outline thevalues,principles,and rules of conducbywhich all theRecipientsas identified
below, mustabide. The rules enshrined in this document shall guided#ilg actions and the
management of relations inside and outside the CompalnlyVER STYLE reputation and image

are based on the full capacity to align with the valembeddedherein.

Compliance with this Code is considered an esseméquirementfor effective andcautious
company managementn addition to civil,administrative and criminal lawprovisions mandatory
regulations, collective bargainingndthe Gmpanyd s | mptoeedures: |

The Code is inspired by the main guidelines and regulations in fotbertional and international
levek on corporate social responsibilitfCSR) human rights,labor, and the environmentit aims

to shapethe Company's activitiesinder the values of loyalty, integrity, diligence, impartiality,
fairness,and transparencyWithin this regulatory framework, the Code aims not only to prevent
crimes, even attempted, but also to recommend, promote or prohibit desteaniors- beyond the
legal provisions.

This seHregulatory tool supports decisiemaking processes at all levels, shapes corporate strategy,
guides innovation, promotes performance improvement and value creation.

CLEVER STYLEeeksindeed to maintain and developralationship of trust and dialogue with all

its stakeholdersas an essential condition tavor- among other thingscustomer loyalty, reliability

of suppliers, agents and business brokdrscontinuous growth of human resources working for the
Company, development of a virtuous dialogue with local communities and institutions, transparent
and orrect management of relations with the Public Administration, truthfulness and completeness
of information provided to the press, prevention of unlawful acts and crimes.

The principles expressed in this Cagpresent a common and binding value base nhagt guide
all Recipientan the performance of their dutiedence thebelief of acting to the advantage or in
the interest of CLEVER STYLE cannot in any way justifynisbehavior, in breacbf the provisions
illustrated below.
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1. GENERAL PRINCIPLES

1.1. Scope and Recipients

This Code is adopted K§LEVER STYLEandgoverns all decisions and actionis the Company's facilities,
production plants, and warehouses.

The Code is binding for thdirectors and all the members of the corporate bodiedor staff and employees
working to pursue the company objectives (including any permanent, temporatiymeardnicall employees,
etc.), as well as foexternal collaborators anddirect suppliers in all the countries in which the Company
operates (hereinafter "Recipients").

1.2. Reci pientsdéd obligations

Compliance with the Code must be considered an essentiabgart t he Reci pientsd obl
reqguired to understand and respect the Codeds pr
contribute to its actual implementation.

Shareholders, directors of the Company andtop managementspecifically undertake to abide by the
principles of the Code when setting the Company's objectives, considering investments and partnerships,
implementing projects, and taking any decision related to the Company management.

Employees arexpected to act professionally and proficiently in the performance of any task, ensuring
integrity, loyalty, and mutual respect.

All Recipients shall:
9 be familiar and duly complywitht h e Co d e 6 sas well aswithshe @mwssand the Company
policiesconcerning responsibility and ethical commitment at work, refraining from any misbehaviour.
1 Promptlyreport any conducts that breach laws, regulations, and this Code.
1 Cooperatein the control, inspection, and supervision activities.

Where there is a need mmanage and supervise teamshe people in charge bear the followiadditional
responsibilities
i to promote a positive environment within the Company, through responsible leadership and guidance,
in harmony with the Codeds principles.
1 To actively ensurg¢he respect of the Code, so that workers are aware that the performance of their
duties is not detached from compliance with the law or with the provisions contained in this document.
1 Tosupport colleagues when they ask questions and/ocriserns about their own or others' actions.
At the same time, make sure that no violations of the Code or the law occur.
1 To ensure that any breach and/or suspected breach of the Code or the law is appropriately addressed
as soon as they become aware.of it

1.3. Compliance with laws and regulations

CLEVER STYLEcarries out its business under the principles of legality and legitimacy, and in compliance
with the laws and regulations in force in all the countries in which it operates. Similarly, it ecmum@®nce
with the Companyds internal regulations and this



1.4. Respect for the people

CLEVER STYLErecognises angrotectsthe fundamental and undisputable rights of its employees and
partners. The centrality of the person in the intermagjanisational system is considered the core value
generating factor.
The Company safeguards and upholds the right tede¢dfrmination, a decorous existenoersonafreedom,
as well aghe protection of personal data. It also ensures equal opportuaitée safeguards the physical,
cultural,and moral integrity of all women and men with whom it has relations in any capacity.
Furthermore, it is committed to ensuringsafe, healthy, fair, productive, nondiscriminatory working
environment, in which evergne is valued according to their personal contribution, in a cohesive climate based
on mutual trust. In particular:
1 promotedialogue andactive participation of every employegfostering a constant strengthening of
organisational and relational skills
1 Suports theenhancement of different professional skills, qualities, and attitudes
Encourages thdevelopment of new specialized skills
1 Foster<reativity, solidarity , cohesion mutual trust, well-being, andautonomy of eachindividual
worker.
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1.5. Respect for the environment

CLEVER STYLE is aware of the importance of the environment as a common resource and primary asset to
be safeguarded. For the benefit of the community and future generations and with a view to sustainable
development, it is comntéd to ensuringontinuous improvement in itsbusinessperformance, mindful of

the impact of its production activities on the natural ecosystem.

Against this background, CLEVER STYLlfnsits activities:



- Strictly complying with national and international environmetggislation.
- Making every effort taninimizethe environmental impact of its producti@eilities by usingenergy
savingequipment and installing solpanels.
- Eliminating orminimizing environmental risks, taking advantage of technpralgress.
- Controlling itsproductionprocesseto monitorperformance.
- Selecting high qualityaw materials, withow environmentaimpact.
- Reducing the packaging
- Managing preconsumer and posonsumer waste in a circular wagnd exploiting stocksto the
maximum extent
- Using materials in aircular way and promoting their recycling.
CLEVER STYLE also adheres RE.VER.SO.6 Bre-Consumer program, through which it recovers textile
waste, which is manually selected and transformed into regenerated yarns and fabrics.
In addition, the production processes have obtained the endorsementextileand Health Association
following assessment according to the paramedtkthe voluntary certification system, which confirms the
absence of hazardous substances.

1.6. Support to the community

CLEVER STYLE is committed to fostering thsocial, cultural, environmental, and economic development

of the communities in which it operates.

The company actively supports a series of organisations, active at local and national level, thabpigrsue
cultural goals, through sponsorships, donations, and charity activities. It also undertalaaefiadly assess,
according taits internal polices any requests for contributions and sponsorshigee Company will only
provide supporto profit, or nonprofit organizationsand associationsommittedto solidarity,cultural, and
socialgoals in favor of the local communitythe artistic and cultwal heritage.

Moreover, it activelyencourages/oluntary work and other forms of social commitmemdertaken by
employeeslt condemns, on the other hand, any form of participation by the Recipients in associations whose
purposes are prohibited by lamd/or contrary to public order.



https://www.re-verso.com/
https://www.tessileesalute.it/

1.7. Commitment to free and fair competition

CLEVER STYLErecognises free and fair competition in a market economy as key elements for growth and
continuous business improvement. It believes that, within this framework, the quality of its products could be
further enhanced.

The Company acts in full compliancétivnational and European regulations, as well as related international
laws, to protect competition and the free market.

In no case may the pursuit of the Company's interest justify any conducts that do not comply with the principles
of fair competition.

1.8. Impartiality, conflict of interest 1, and independence

Fairness, objectivity, independence, and impartialityare fundamental principles that inspire CLEVER
STYLE in its business conduct, at the core of its reputation.

In this perspective, the management of the Company and all related decisions (including, for instance,
empl oyees 6 s up-Howwrpasisatmm supphied selection &nd management, relations with the
community and Institutions, etc.), the Recipients must operate independently and in the interest of the
company. They shall act followingrofessional rigour, according toneutral and unbiased assessment
criteria. They shall not tolerate corruption and/or collusive conducts, nor undue favouritism.

The Company establishes relationships of trust with the Recipients. In this framework, it is the primary duty
of all individuals to use their workingkills and the Company assets for the realisation of corporate interest.
Recipients shall avoid any circumstance in which a conflict of interest may arise between personal economic
activities and the duties covered within the Company.

Recipients are prevéad fromtaking advantage of their functional position within the Company for
personal, family or friendship causes or the interest of other companies

Recipients must refrain from adopting or influencing, directly or indirectly (e.g., by attending rseeting
accessing confidential information), decisions that could involve subjects or entities with whom there may be
a possible conflict.

Recipients must refrain from any conduct that, by its nature, clashes with their duties or is otherwise likely to
undermne the trust basis of their employment relationship.l@yaty obligation also translates into the ban
to carry out activities for third parties, even if not in competition with CLEVER STYLE.

The Recipients undertake to promptly inform the Companygipéison of the CEO, should actual or potential
conflict of interest arise, or should they become aware of such circumstances.

Conflict of interest, in addition to being contrary to the principles set out in this Code, is detrimental to the
image, reputatin and integrity of the Company, as well as financially damaging. Any conduct in breach of
this provision shall therefore be sanctioned.

L A conflict of interest arises when an employee or administrator:

A Pursues an objective conflicting with the Companyao:
A Acts to the detriment of the Companyd6s interests.
A Carriesounct i vities that may i nt enakingprogessvi th the Company

A Benefits or attempts to benefit him/herself or his/her family or another third party while carrying out activities
in the interest of the Company.



2. COPORATE ASSETS AND INFORMATION

2.1. Protection of corporate assets

CLEVER STYLE owns or obtains for lease corporate assets that are essential for effective, efficient, and
sustainable business management. These assets ararmithe - such as production facilities, vehicles,
working tools, supplies, computersand intangible - sudh as corporate image and reputation, data,
information, intellectual property, software, hardware.

The Company provides each Recipient with different corporate assets and equipment for the performance of
their duties and trusts that such assets will balleancarefully,avoiding any misuseor actions that may

cause damage or reduce efficiency, or which conflict with Company interests.

Each Recipient has, therefore, the duty to protect and use the Company's tangible and intangible assets
correctly and forlie planned purposes only, adopting the appropriate meassagegoard the Company's
resourcesfrom any form (even attempted) of theft, loss, damage, abuse or unauthorised use, intrusion,
sabotage, destruction, including illegal uses or other uses eoedithappropriate from any point of view.

Personal use of Company assets is permitted provided that such use is consistent with Company policies and
applicable laws. Such use must in any case be kept to a minimum and must not have any negative effect on
productivity or on the working environment.

2.2. Intellectual property protection

Company knowhow, intellectual property rightsedgistered or ngt copyrighted works (such as software,
databases, advertising creations and multimedia products), business stratadeesecrets and other
confidential internal information (such as industrial plans, strategic projects, marketing, pricing andaales da



commercial andrganizationateportd constitute amextremely valuable assebn which CLEVER STYLE's
competitive strength is based.

The Company promotes and protects research, development and innovation activities and acts in full respect
of intellectual property rights legitimately held by CLEVER STYLE itself and by third parties, as well as of
laws, regulationsand conventions (alsat European and/or international level) protecting such rights, which
are considereds cruciafactors for competitiveness and sustainability in a free market.

All Recipientsare required toespect and protectthe Company's intellectual property andotevent any
violation ofthi r d planghts e s 6

Recipients must refrain from engaging in any conduct that anayunt to a breactf intellectualproperty

rights, alteration or counterfeiting of distinctive signs of industrial products, patents, ialddesigns or
models, both domestic and foreign, or violation of intellectual property protected by copyright.

Furthermore, they must not allow third parties to use the intangible assets owned by CLEVER STYLE without
the necessarguthorizationgand/or without a dubcenseand/orconfidentialityagreemerst

2.3. Tradition and heritage

The Company, which is weltooted in the craft and creative culture of the Marche regiamhedssuch
"heritage” in all its products through the quality and research of materials, the evolution of creativity and
traditional craftsmanship.

For its production processes, CLEVER STYLEkas extensive use of local craftsmen and makes the most of
the savoirfaire of the Marche area in which ti@mpany is based.

This knowledge and expertisegether withunique and excellent knetvow, enable th€ompany toassist
customers towards thiedization of their "desires", botin stylistic and produetelatedterms
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2.4. Company achives

CLEVER STYLE has recently organized its archivéhwhe maingoalof preservingglassifying,and making
available to the publicelevant evidencéinked tothe creative activity of the Company over the last 30
years

This work is extremely valuable for professionals and scholagsating incontemporary fashioras well as
for expertscommittedto the study oMade in Italyproducts, students undergoing training andre broadly
people interested in deepening the links betviashion anananufacturing activitiedndeed the archive aims
to become maopenspace, wheréhe publiccancarry outanin-depthanalysisof fashion products e v gl ut i o
assessing howultural changes interact withe design,style,and image.

Furthermore CLEVER STYLE is committed to promoting initiatives related to its philosophy design
culture, rooted in decades of history in the Marche regiuch activitieswill act as a driving force and
professional stimulus for daily activities, in the wakdraflition.

2.5. Fairness, reliability, and transparency of corporate information

CLEVER STYLEbelieves that the accuracy, truthfulness, clarity, and reliability of both corporate information
and financi al statements are key. intdrialeandCeatenmmab ny 6 s
verification functions, according to the criteria mandatedlay and accounting standards.

Therefore CLEVER STYLEensures that its accounts and financial statenfigititéully represent its assets,
liabilities, financial position, profit, or loss.

The Company implements rigorous, reliable, and effective procedures, also through advanced technologies,
that support information flows. It also ensures that every action, operation, or transaction is reported and
faithfully represented in the administraiaccounting systems. Each transaction shall be legitimate,
consistent, and congruous, promptly and correctly recorded, as well as duly authorised and verifiable based on
supporting documents. To this end, all documents shalhdegjuately filed and ordeed according to
consistent criteria and levels of responsibility, to ensure transparency and avoitifdéesaglingor deceptive
information.

CLEVER STYLE makes every effort, at all levels, to provide correct and truthful information on the
Company's adtities, assets, and operations, and to facilitate the internal and external control procedures by
the competent bodies. The Recipients are required, within the scope of their functions, to actively collaborate
in the accurate and effective functioningtieé internal controls system.

CLEVER STYLErefrains from any conduct that may impair the transparency and traceability of financial
statement information.

2.6. Proper use of IT tools

All data and information stored in the Company computer and technologstaiss, including-enails, belong

to CLEVER STYLEand shall beised for the performance of Company activities onlyin compliance with
internal policies.

Being aware of the importance of guaranteeing data confidenti@litfVER STYLE also protects the
information from unauthorised access and ensures data integrityConsequently, it requires all Recipients

to behaveproperly ando avoid any form, even attepted, of undue intrusion or damage to data, computer, or
technological systemselonging tathe Companyor any third party At the same time, every Recipient shall
comply with the regulations aimed at preventing or punishing computer crimes.

It is also fabidden to use any computer or technological programme on which third parties hold copyright, not
having been previously licensed to the Company.



2.7. Secrecy, confidentiality, and privacy

CLEVER STYLEundertakes to ensure the confidentiality, secrecy, and integrity of information and refrains
from using confidential data. The only exceptions relate to cases of express and informed consent and, in any
case, in the strictest compliance with binding liegisn on Privacy and data protection.

The Company adopts specific rules and procedures aimed at guaranteesafekeeping, secrecy, and
security of data, and ensures the reliance upon reliable, safe, and protected ICT systems.

In the same vein, all R@ients undertake to process personal data in strict compliance both with the applicable
laws and the best practices in the Privacy and data protection field.

Under the general obligation of loyalty referred to in Article 2105 of the Italian Civil Cbde@ipients must

also refrain from using or disclosing confidential information that is not in the public domain, of which they
have become aware because of their office and/or profession. Similarly, they are manfidkgdetspect
non-disclosure agrementssigned byCLEVER STYLEwith its business partners.

No Recipient may benefit in any way, directly or indirecghgrsonally,or financially, from the use of
confidential or proprietary information related to the Company, its organisation, produmétrods,
suppliers, customers, business partners or other third parties. The data shall not be transferred to third parties,
and no person or business entity shall be recommended or encouraged to use such information.
Confidential information encompasseal manufacturing processes, sales techniques, customer lists, or price
lists that, although not strictly covered by secrecy, influence the production cycle, as well as the product
quality, and therefore, by their very nature, constitute a characterisiingtal element for the company.

Such information must be kept absolutely confidential by all Recipients, except in circumstances where the
disclosure of such information is authorised or mandated by the law.

Any communication to third parties of anyfanmation shall be made exclusively by authorised persons and,

in any case, shall comply with the Company's internal policies and existing secrecy agreements.







































